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DOWNTURN HELPING TO DRIVE WRAP MARKET, SAYS FERGUSON

David Ferguson, chief executive of IFA-owned and controlled wrap proposition Nucleus, says the current economic downturn has presented a multitude of opportunities for the wrap platform market. By shifting focus towards customer-geared, value propositions the downturn, Ferguson believes, will ultimately lead to the long-term success of the wrap market.

Ferguson argues that the current weaknesses in the financial sector, compounded by the recent devaluation of the life sector in particular, has led to a momentous loss of consumer confidence and that the wrap market is in the ideal position to drive forward a new phase in the relationship between the customer and financial services by closely aligning its service proposition with client needs. 

As driving value for the customer takes centre stage in the current climate, Ferguson believes there has never been a better time to review the traditional structure of the adviser/provider value chain and begin a new chapter in financial services in the UK. 

He argues that the traditional life company business model is no longer an option and that now more than ever it is not sufficient for wrap providers to succumb to a conflict of interest with that of the consumer by hiding behind a ‘bundled charging structure and commission incentives’. 

Ferguson believes that the sustainable business models of the future will instead be based on transparency and honesty, principles he considers a truly consumer-aligned, independent wrap platform in the ideal position to champion. 

He says: “The wrap market is finally gaining some momentum and largely seems to be immune from this year’s slump in IFA sales. Whether the legacy institutions have the culture and the market understanding to be successful in this market is another matter – moving from shifting products through commission incentives is a world away from being truly aligned with advisers and recognising you are in business to provide services to the market.
“The downturn has made it abundantly clear that consumers need to be able to see the whole picture of their investments clearly - leading to unlimited long-term opportunities for the value-led wrap proposition with transparency at its core.”

-Ends-
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Notes to editors:

About Nucleus 
Nucleus Financial Group is an online wrap based business platform.

Nucleus was founded in 2006 by a number of high quality IFAs who shared a commitment to create a market where advisors have the infrastructure and desire to place the client centre stage. 

Since foundation Nucleus has established itself as a major force for change in the market. It is now a community of 60 IFA businesses who through ownership and control of the business process seek to create a better customer experience. 

The management team is led by David Ferguson chief executive, and offers extensive experience across all areas of the UK retail financial services market.

The company was rewarded for its ground-breaking approach at the Scottish Financial Enterprise (SFE) Innovators Awards held in Edinburgh on 29 November 2007.  

Nucleus Financial was rewarded for bringing something new to the wrap platform sector and won best new platform at the 2008 Adnitor Awards in October.

Nucleus won the ‘Best online wrap or fund supermarket’ accolade at the 2008 Online Finance awards in November, 2008.

