Atkinson Bolton – Winner of the Money Marketing Small Company IFA of the year, comments on their recent award
What does this award mean to you and why do you believe you were chosen to win?

The award recognises the hard work of the entire team in Newmarket, there are 33 people who make our business “award winning”.  We put the greatest emphasis on service, professionalism, care and flexibility all to achieve our goal of providing a world class service.  We are never complacent, we listen to our clients and at every opportunity we look to them to help us to move our business in the right direction.

What sets Atkinson Bolton apart from the competition?

· Our successful track record.

· We communicate with our clients at all times – especially during economic turmoil when some of our competitors may be hiding under the duvet.    

· Strong and loyal staff

 
Describe your plans for the future success of the business.

To retain our strong financial footing and continue to be a place people trust in whether they are clients or staff. 


What has been the biggest influencing factor in the development of the business from inception to today?

Finding out what the client wants and delivering it.


What do you believe is the greatest challenge IFA firms face this year?

The Retail Distribution Review (RDR) will certainly challenge some IFAs, however we are confident our business is on target to meet the demanding standards of the review.  Volatile markets and the lack of political direction coupled with the uncertainty of a taxation policy all make planning for clients a challenge this year.

What will be the greatest challenge for the IFA industry over the next decade?

Competition from banks.

Increase of demands from the FSA.

Changes to commission based charges.

